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http://www.fkm.de/

SHAPE THE FUTURE

at the European trade fair for packaging, technology
and processing

1,455 ”

exhibitors Germany
visitors Germany

exhibition space
(gross, m?)
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46%

international

34%

international



HIGH MEDIA REACH
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WEBSITE

From 30.9.2023 to 26.9.2024:

from countries at fachpack.de

LINKEDIN FACHPACKO
followers 360

MEDIA REPESENTATIVES

subscribers
from countries



HIGHLIGHTS

FACHPACK 2024 was a vibrant trade fair experience full of personal

meetings, knowledge sharing, and interactive areas.
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Forum SOLPACK 5.0 #Women4Packaging

in the context of “Pavilion alternative packaging solutions”

Networking event for women in the packaging industry
111 lectures and panel discussions with 6,463 participants with 150 participants
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2024

Arward ceremonies

“Young Innovators” und Newcomer Pavillon German Packaging Award
“Pavilion alternative packaging solutions” Young Talents Award
Pavilion “Labels & more” Green Star Award

with overall 40 participants Hans Joachim Boeksteger Sponsorship Award
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HIGHLIGHTS

FACHPACK 2024 was a vibrant trade fair experience full of personal
meetings, knowledge sharing, and interactive areas.

OUTSIDE g
THE BOX

Students’Daylncoo eration Wit

Curated by “bayern design”, the special show illustrates the path of with'business speed-dating, workshops,
design and creation from conceptualization to good packaging design. and a digital students' tour of FACHPACK

FACHPACK Tv ¥

POWERED 8Y packaging journol ‘

Exhibitor party #Feierabend FACHPACK TV powered by Packaging Journal

on September 25, 2024, with 906 guests live-streamed from the glass studio in Hall 4
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HIGH VISITOR QUALITY
AND SATISFACTION

Highly qualified experts and decision-makers networked
at FACHPACK 2024 and shared ideas as equals.

5 90%

3 97Y%

of visitors are influential in their company’s
purchasing and procurement decisions.

of the visitors were satisfied with their
visit to FACHPACK 2024.



FACHPACK INDUSTRY GUIDE

All primary visitor industries at a glance

> FOOD
> BEVERAGE
> LUXURY FOQD

> PHARMACEUTICALS
> COSMETICS

> CHEMICALS

> HEALTHCARE

=

> NON-FOOD
> PETFOOD
> OTHER CONSUMER GOODS

> AUTOMOTIVE

> TECHNICAL ARTICLES

> MEDICAL DEVICES

> OTHER INDUSTRIAL GOODS



EXPLORE THE VARIETY

FACHPACK 2024 attracted visitors from many industries.

Packaging

Food and related products
Industrial goods

Service providers
Chemicals
Non-food/consumer goods
Automotive

Logistics
Pharmaceuticals/Healthcare
Trade

Beverage

Electrical electronics

Cosmetics
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29%
17 %
14 %
1%
10 %
10 %
10 %
9%
8 %
7%
S %
5%
5%



OFVISITORS

FACHPACK 2024 drew trade visitors
from across Europe.

U400

international

= B66%

German

TOP10

VISITOR COUNTRIES
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Germany

Austria

The Czech Republic
Italy

Poland

The Netherlands
Switzerland

Tarkiye

France

Spain
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PROFESSIONAL STATUS
OF VISITORS

2 3 0 / heads of department
U team leaders

project managers

1 00 / independent entrepreneurs,
0 co-owners, self-employed

1O(y directors, board members,
0 and heads of an authority

1 80/ division heads, operations
U managers, plant managers,

heads of department 0
P 7 /O trainees/apprentices

7% other positions

1 80/ other employees
U public officals

0 N
skilled workers 6 AJ school and university students

0 lecturers, teachers,
1 AJ scientific assistants



REASONS

Information about new products

General market orientation
Experience/sharing information
Maintaining business contacts

Continuing education/extending knowledge

Initiating business contacts

Preperation for investment
and purchasing decisions

Observing competitors
Influence on product development
Conclusion of contract/purchase

Supporting programme

44%
35%
32%
30%
29%
28%
20%
19%

18%

10%

9%




INTERESTS OF

Packaging materials and supplies 43%
Packaging and filling machinery 32%
Zr?(;ipercllirizlnpl)::tkaging machinery 30%
Packaging, printing and finishing 27%
Packaging auxillaries 26%
Labelling, marking and identification technology 25%
Services for the packaging industry 17%
Intralogistics 16%

Palletising technology 15%
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INDUSTRY BAROMETER

In the coming 24 months the visitors expect a ...

stable
business situation

worse
business situation

better
business situation







SATISFACTION

Most exhibitors achieved their goals and are already planning
to build on this success at FACHPACK 2025.

of exhibitors made new business
connections at FACHPACK 2024.

of exhibitors reached their most important
target groups at FACHPACK 2024.

of the exhibitors were satisfied
with their fair participation.




OF EXHIBITORS
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international

= 54%

German

TOP10

EXHIBITOR COUNTRIES
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Germany

Turkiye

Italy

Poland

The Netherlands
Austria

The Czech Republic
Switzerland and France
Belgium

Greece
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WE ARE YOUR FACHPACK TEAM
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>WE ARE THERE FOR YOU - > JOIN US: FACHPACK

THROUGHOUT EUROPE: 3600 FP.C“P

> PHONE +49 911 8606-8969 m D
> FACHPACK@NUERNBERGMESSE.DE #FACHPACK #FACHPACKZ2025 Industry knowledge, EUROPEAN TRADE FAIR FOR PACKAGING,

insights, and news

¥t TECHNOLOGY AND PROCESSING
> FACHPACK.DE/REPRESENTATIVES FACHPACK.DE/EN FACHPACK> 23-25.9.2025 - NUREMBERG, GERMANY
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https://www.youtube.com/user/FachPack
https://www.linkedin.com/company/26181931/?feedView=all&viewAsMember=false
http://FACHPACK.de
https://www.fachpack.de/en
https://www.fachpack.de/representatives
https://www.fachpack.de/representatives
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